Hosted by: Columbia Business School’s Media and Technology Program

11" Workshop on the Economics of Advertising and Marketing

FRIDAY, JULY 20

9amto 10 am Background Noise? TV Advertising Affects Real Time Investor Behavior
Presenter: Jura Liaukonyte, Cornell
Discussant: Lisa George, CUNY

11 amto 11:30 am Coffee Break

12:30 pmto 2 pm Lunch

3pmto4 pm Paid vs. Independent Product Recommendation by Bloggers
Presenter: Dina Mayzlin, USC

Discussant: Pinar Yildirim, Penn

4:30 pm to 5:30 pm Non-Informational Advertising Informing Consumers: How Advertising

Affects Consumers’ Decision-Making in the U.S. Auto Insurance Industry
Presenter: Elisabeth Honka, UCLA
Discussant: Pedro Gardete, Stanford



Hosted by: Columbia Business School’s Media and Technology Program

SATURDAY, JULY 21

8:30 am to 9:30 am Price Discrimination in Political Advertising: Evidence from the 2012 US
Presidential Elections
Presenter: Sarah Moshary, Penn
Discussant: Matthew Backus, Columbia University

10:30 amto 11 am Coffee Break

12 pmto 1:15 pm Lunch

2:15 pm to 3:15 pm Advertising Spending and Media Bias: Evidence from Coverage of Car Safety

Recalls
Presenter: Ananya Sen, MIT
Discussant: Avi Goldfarb, Toronto

3:30 pm to 4:30 pm Budget Management Strategies in Repeated Auctions
Presenter: Santiago Balseiro, Columbia
Discussant: Amin Sayedi, U Washington



